NIH Engaging Communities for Action: Campaigns to

HEAL reduce stigma and drive demand for evidence-base

INIMATIVE  practices

HEALing Communities Study

5/18/2021 Presented by: Jennifer Reynolds, Oak Ridge Associated Universities (ORAU)

aaaaaaaaaaaaaaaaaaaaaaaaaaaaa
eeeeeeeeeeeeeeeeeeeeee

CEN »
<&
o
@% it isiag Ofk M@ &2 COLUMBIA UNIVERSITY THE OHIO STATE UNIVERSITY ERTI ‘SA MHSA m) ptonefinotine
Kentuc y AL IN THE CITY OF NEW YORK ® . INTERNATIONAL on Drug Abuse

ice marks of the U.S. Department of Health and Human Services



.
HEALIing Communities Study

S multi-site implementation
.~ research study

c 3 core components:

» Community engagement

» The Opioid Reduction Continuum of Care
Approach (ORCCA)

» Community-based communication campaigns

STUDY GOAL

To reduce opioid-related overdose deaths by 40 percent over the course of three years.




HCS Communications Campaign Timeline
Wave One

April 2020 .

Campaign #1 , October 2020
Naloxone Campaign #2
Stigma Campaign #3
MOUD: Seek Campaign #4
Treatment MOUD: Stay in |Campaign #5
Treatment Community

Choice

Stigma Targets
« OUD is a chronic disease.

People with OUD deserve the best medical care possible.
« Anyone can develop an OUD.

MOUD is “real” recovery.

MOUD is not “substituting one drug for another”.

POUD on MOUD should have access to the resources that
will help their recovery.




HCS Communications Campaign Cycle

Develop Core Develop Tailored Qualitative
Campaign Campaign Assessment
Prepare Materials Materials
Develc_:p Develop Implement
Campaign Community-Based
Plan Distribution Plans

Technical Assistance

Evaluation
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Distribution Planning

Small budgets — lots of partners and . | Tl
T ,

creativity!

* Informed by data &
community knowledge

and materials needed to
reach groups with HCS
messages

« Strive for multi-media
distribution & frequent
message exposures
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Define priority groups, tactics,

Learn more

medications |
for opioid
use disorder
available in
Medicationg Er
for opioid °°mmunity,
use disorge,
Learn more:

HEa +
tlTogetherny.oro'
315,246.6485
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Opioid use disarde; is not a choice. 7 b
~- Committo End Stigma.
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MEDICATIONS TO TREAT
OPIOID USE DISORDER
HELP IMPROVE LIVES.

NIH Learn how medications can be part
H EAL of the solution.
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“l am strength.l am
hope. | am not alone. i

| took buprenorphine
and am in recovery.”
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Overcoming opioid use disorder takes
more than willpower. Learn how
medication to treat opioid

use disorder helps improve lives.

HealTogetherNY.org/Cayuga

I am a granddaughter,
daughter, and mother
to three beautiful girls.
I am a volunteer and
recovery support
specialist. I take
i buprenorphine to
:‘, support my recovery ;1!

1)

Medications for opioid use disorder can be

part of the solution.
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Learn how medication can
be part of the solution

HealTogetherKY.org/Franklir

“ am a devoted
father, waiter, and
coach. | also take
buprenorphine.”
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Together, we can

HEAL

our communities.
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Campaign Distribution Plan

[Name of Campaign]

Community Name: [add here]

Date Completed: [add here]

Priority Group #1: [add here]

By Whom: [add here]

Calls to Action:

e [add here]
e [add here]

Tactic Description Campaign Champion Proposed Distribution Timing

: : . Material Metri :
(Potential channels, (Briefly describe the selected ateria (The person e (Estimated/planned date
touchpoints, openings, and | tactic—this could include (The type of who will be (How you for distribution compared
messengers that can help naming a collaborating marketing responsible measure the with the actual date of
you make your message organization or contact communication | for making effectiveness of [ distribution.)
compelling and get it in and/or the opportunity or material used to | this activities and
front of the people you opening you hope to leverage | distribute your distribution improve future Projected Actual
care about.) for distribution.) message.) happen.) efforts.)
[add here] [add here] [add here] [add here] [add here] [add here] [add here]
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