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Public Use Files: Definitions 

VARIABLE NAME METRIC PLATFORM DEFINITION 

State_Abrvtn State Abbreviation  HC.gov and 
SBM 

State postal abbreviation associated with the plan selection used for 
state-level stratification of data. 

Cnty_FIPS_Cd County FIPS Code  HC.gov County FIPS code associated with the plan selection used for county-level 
stratification of data. 

ZIP ZIP Code  HC.gov 5-digit ZIP code associated with the plan selection used for ZIP-level 
stratification of data. 

Pltfrm Platform  HC.gov and 
SBM 

Indicates the individual insurance marketplace model the state 
participates in. Federally-facilitated Marketplace (FFM) and State-based 
Marketplaces on the Federal Platform (SBM-FPs) states use the 
HealthCare.gov platform. 
State-based Marketplaces (SBMs) operate their own Marketplace and 
conduct eligibility determinations, enrollment, and other related 
functions. 

Aplctn_Sbmtd Number of Submitted Applications  HC.gov Count of 2022 submitted applications as of January 15, 2022. This 
includes applications that were created through the automatic re-
enrollment process. 

Aplctn_Sbmtd Number of Submitted Applications  SBM Count of 2022 submitted electronic and paper applications received by, 
or transferred to, the Marketplace as of the SBM’s Open Enrollment end 
date. This includes applications that were created through the automatic 
re-enrollment process. Updated applications are not counted as an 
additional application. 
• (CA) California, (CT) Connecticut, (KY) Kentucky, (MD) Maryland, 

(MA) Massachusetts, (NY) New York, (RI) Rhode Island, (VT) 
Vermont, and (WA) Washington include new QHP/MAGI Medicaid 
and CHIP applications, QHP renewals (automatic and active), and 
MAGI Medicaid/CHIP renewals processed by the Marketplace during 
the referenced time period.  

• (CO) Colorado, (DC) the District of Columbia, (ME) Maine, (MN) 
Minnesota, (NV) Nevada, (NJ) New Jersey, (NM) New Mexico and 
(PA) Pennsylvania include new QHP/MAGI Medicaid and CHIP 
applications and QHP renewals (automatic and active). 
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VARIABLE NAME METRIC PLATFORM DEFINITION 
• (ID) Idaho includes new QHP applications and QHP renewals 

(automatic and active). More than one application is counted for 
some re-enrollees who have both a financial application (through the 
Medicaid agency, which determines APTC/CSR eligibility) and a non-
financial application (through the Marketplace, which determines 
non-financial QHP eligibility). 

• (MA) Massachusetts does not count applications for consumers who 
subsequently cancel or terminate coverage. 

• (NY) New York includes new and renewing Basic Health Program 
(BHP) applications and (MN) Minnesota counts new BHP 
applications. 

Indvdl_Aplctn_Sbmtd Individuals Applying for Coverage on 
Submitted Applications  

HC.gov and 
SBM 

Count of individuals who were requesting coverage on a 2022 submitted 
application, as defined under "Number of Submitted Applications." 

QHP_Elgbl Individuals Determined Eligible to 
Enroll in a Qualified Healthcare Plan 
(QHP)  

HC.gov and 
SBM 

Count of individuals on 2022 submitted applications, as defined under 
"Number of Submitted Applications," who were determined eligible to 
make a QHP plan selection. 
• (CO) Colorado and (NV) Nevada, count some consumers eligible for a 

QHP who were also assessed as potentially eligible for 
Medicaid/CHIP. 

FA_Elgbl Individuals Determined Eligible to 
Enroll, with Financial Assistance 

HC.gov and 
SBM 

Count of individuals on 2022 submitted applications, as defined under 
"Number of Submitted Applications," who were determined eligible to 
make a QHP plan selection and eligible to receive APTC and/or CSRs. 

MC_Elgbl Individuals Determined or Assessed 
Eligible for Medicaid/CHIP by the 
Marketplace  

HC.gov Count of individuals on 2022 submitted applications, as defined under 
"Number of Submitted Applications," who were determined or assessed 
eligible for their state's Medicaid or CHIP programs, regardless of the 
state Medicaid or CHIP agency’s final eligibility determination. 

MC_Elgbl Individuals Determined or Assessed 
Eligible for Medicaid/CHIP by the 
Marketplace  

SBM Count of individuals on 2022 submitted applications, as defined under 
"Number of Submitted Applications," who were determined or assessed 
eligible for the state's Medicaid or CHIP programs. 
• (CA) California, (CO) Colorado, (ID) Idaho, and (NY) New York do not 

report Medicaid/CHIP eligibility determinations/assessments.  
• (MN) Minnesota includes individuals eligible for the BHP. 
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VARIABLE NAME METRIC PLATFORM DEFINITION 

Cnsmr Number of Consumers with a 
Marketplace Plan Selection 

HC.gov Count of unique consumers who selected a 2022 Marketplace medical 
plan (i.e., a QHP), were automatically re-enrolled into a 2022 QHP, or 
were placed into a suggested alternate 2022 QHP (regardless of whether 
the consumer paid the premium) as of January 15, 2022. Count includes 
only consumers with non-canceled QHP policies that have an end date of 
January 31, 2022, or later. 

Cnsmr Number of Consumers with a 
Marketplace Plan Selection 

SBM Count of unique consumers who selected a 2022 QHP or were 
automatically re-enrolled into a 2022 QHP.  Count does not include plans 
that were canceled or terminated. 

Enrlmt_Stus Enrollment Status  HC.gov and 
SBM 

Enrollment type (i.e., new, active re-enrollees, automatic re-enrollees) 
for consumers with a 2022 QHP selection.  

New_Cnsmr New Consumers  HC.gov Count of unique consumers with a 2022 QHP selection, as defined under 
“Number of Consumers with a Marketplace Plan Selection,” where the 
consumer did not have 2021 QHP coverage through December 31, 2021. 
Consumers whose plan selection was the result of automatic re-
enrollment or an automatic placement into a suggested alternate plan 
are not included in this count. 

New_Cnsmr New Consumers  SBM Count of unique consumers with a 2022 QHP selection, as defined under 
“Number of Consumers with a Marketplace Plan Selection,” where the 
consumer did not have 2021 QHP coverage on or after November 1, 
2021. 

Tot_Renrl Total Re-enrollees  HC.gov Count of unique consumers with a 2022 QHP selection, as defined under 
“Number of Consumers with a Marketplace Plan Selection,” where the 
consumer had 2021 QHP coverage through December 31, 2021, or had a 
plan selection that was the result of automatic re-enrollment or an 
automatic placement into a suggested alternate plan. 

Tot_Renrl Total Re-enrollees  SBM Count of unique consumers with a 2022 QHP selection, as defined under 
“Number of Consumers with a Marketplace Plan Selection,” where the 
consumer had 2021 QHP coverage on or after November 1, 2021.  Count 
includes renewing consumers who either returned to the Marketplace 
and actively selected a 2022 QHP or were automatically enrolled into a 
2022 QHP.  
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VARIABLE NAME METRIC PLATFORM DEFINITION 

Actv_Renrl Active Re-enrollees  HC.gov and 
SBM 

Count of re-enrolled consumers, as defined under “Total Re-enrollees,” 
who returned to the Marketplace to actively select a 2022 QHP. 

Auto_Renrl Automatic Re-enrollees  HC.gov and 
SBM 

Count of re-enrolled consumers, as defined under “Total Re-enrollees,” 
who were automatically re-enrolled into a plan with their 2021 issuer as 
well as those who were placed in a suggested alternate plan with a 
different issuer because they did not have a Marketplace plan offered by 
their 2021 issuer available to them for 2022. 

Actv_Renrl_Sw Active Re-enrollees who Switched 
Plans 

HC.gov Count of active re-enrollees who did not select their crosswalked plan for 
2022.  See the FAQs for more details on crosswalked plans. 

Actv_Renrl_Nsw Active Re-enrollees who Remained 
in the Same Plan or a Crosswalked 
Plan  

HC.gov Count of active re-enrollees who remained in their crosswalked plan for 
2022. See the FAQs for more details on crosswalked plans. 

Wk_1 – Wk_11 Consumers with a Plan Selection as 
of Weeks 1-11 

HC.gov and 
SBM 

Count of unique consumers with a 2022 QHP selection, as defined under 
“Number of Consumers with a Marketplace Plan Selection,” as of the end 
of each week. 
 
Week 1: November 1 – November 6 
Week 2: November 7 – November 13 
Week 3: November 14 – November 20 
Week 4: November 21 – November 27 
Week 5: November 28 – December 4 
Week 6: December 5 – December 11 
Week 7: December 12 – December 18 
Week 8: December 19 – December 25 
Week 9: December 26 – January 1 
Week 10: January 2 – January 8 
Week 11: January 9 – January 15 
 
New consumers and active re-enrollees are included in all weeks. 
Automatic re-enrollees are included only in weeks 7-11. 
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VARIABLE NAME METRIC PLATFORM DEFINITION 
See the FAQ document for more information on SBM weekly reporting 
periods. For SBMs with Open Enrollment Periods that end after January 
15, final plan selection counts are included in the “Number of Consumers 
with a Marketplace Plan Selection” (Cnsmr) metric. 

Avg_Prm Average Premium  HC.gov and 
SBM 

Average monthly premium per person before the application of APTC for 
all consumers with a 2022 QHP selection, as defined under “Number of 
Consumers with a Marketplace Plan Selection.” 

Avg_Prm_Aftr_APTC Average Premium after APTC HC.gov and 
SBM 

Average monthly premium per person after the application of APTC for 
all consumers with a 2022 QHP selection, as defined under “Number of 
Consumers with a Marketplace Plan Selection,” including those who did 
not receive APTC. 

Cnsmr_Prm_Aftr_APTC_LTEQ10 Consumers with a Premium ≤$10 
after APTC 

HC.gov and 
SBM 

Count/percent of consumers with a 2022 QHP selection, as defined 
under “Number of Consumers with a Marketplace Plan Selection,” who 
have a monthly premium per person less than or equal to $10 after the 
application of APTC. 

Cnsmr_Wth_APTC_CSR Consumers with APTC and/or CSR HC.gov and 
SBM 

Count/percent of consumers with a 2022 QHP selection, as defined 
under “Number of Consumers with a Marketplace Plan Selection,” who 
elected to receive APTC amount greater than $0 and/or received CSR.  
• (NY) New York's count of consumers with APTC includes individuals 

who elect to receive APTC in an amount of $0 or greater. NY’s count 
does not include consumers with only CSR due to reporting 
limitations. 

CSR_Cnsmr Consumers with CSR HC.gov and 
SBM 

Count/percent of consumers with a 2022 QHP selection, as defined 
under “Number of Consumers with a Marketplace Plan Selection,” who 
received CSR.  
• (NY) New York’s count does not include consumers with only CSR 

due to reporting limitations. 

CSR_Cnsmr_73 Consumers with 73% Actuarial Value HC.gov Count/percent of consumers with a 2022 QHP selection, as defined 
under “Number of Consumers with a Marketplace Plan Selection,” who 
selected a silver plan with an actuarial value of 73% (+/-1%). 
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VARIABLE NAME METRIC PLATFORM DEFINITION 

CSR_Cnsmr_87 Consumers with 87% Actuarial Value HC.gov Count/percent of consumers with a 2022 QHP selection, as defined 
under “Number of Consumers with a Marketplace Plan Selection,” who 
selected a silver plan with an actuarial value of 87% (+/-1%). 

CSR_Cnsmr_94 Consumers with 94% Actuarial Value HC.gov Count/percent of consumers with a 2022 QHP selection, as defined 
under “Number of Consumers with a Marketplace Plan Selection,” who 
selected a silver plan with an actuarial value of 94% (+/-1%). 

CSR_Cnsmr_AIAN Consumers with CSR Reserved for 
Members of Federally Recognized 
Tribes and Alaska Native Claims 
Settlement Act Shareholders 

HC.gov Count/percent of consumers with a 2022 QHP selection, as defined 
under “Number of Consumers with a Marketplace Plan Selection,” who 
selected a plan with CSRs reserved for members of federally recognized 
tribes and Alaska Native Claims Settlement Act shareholders. 

APTC_Cnsmr Consumers with APTC HC.gov and 
SBM 

Count/percent of consumers with a 2022 QHP selection, as defined 
under “Number of Consumers with a Marketplace Plan Selection,” who 
elected to receive an APTC amount greater than $0.  
• (NY) New York's count of consumers with APTC include individuals 

who elect to receive APTC in an amount of $0 or greater.  

APTC_Cnsmr_Avg_APTC Average APTC among Consumers 
Receiving APTC 

HC.gov and 
SBM 

Average monthly APTC per person for consumers with a 2022 QHP 
selection, as defined under “Number of Consumers Who Have Selected a 
Marketplace Plan,” who elected to receive APTC in an amount greater 
than $0. 
• (NY) New York's count of consumers with APTC include individuals 

who elect to receive APTC in an amount of $0 or greater.  

APTC_Cnsmr_Avg_Prm_Aftr_APTC Average Premium after APTC among 
Consumers with APTC  

HC.gov and 
SBM 

Average monthly premium per person after the application of APTC for 
consumers with a 2022 QHP selection, as defined under “Number of 
Consumers with a Marketplace Plan Selection,” who elected to receive 
APTC in an amount greater than $0.  
• (NY) New York's count of consumers with APTC include individuals 

who elect to receive APTC in an amount of $0 or greater. 

 Age HC.gov The difference between January 1, 2022, and the consumer's date of 
birth, rounded down to the nearest whole year. 

 Age SBM Age represents the recorded age as of the policy effective coverage date.  
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VARIABLE NAME METRIC PLATFORM DEFINITION 
• Age breakouts for (ID) Idaho and (NV) Nevada do not add up to total 

plan selections due to consumers leaving the question unanswered. 

Age_0_17 Age 0 - 17 Consumers HC.gov and 
SBM 

Count/percent of unique consumers ages < 18. 

Age_18_25 Age 18 - 25 Consumers HC.gov and 
SBM 

Count/percent of unique consumers ages 18 - 25. 

Age_26_34 Age 26 - 34 Consumers HC.gov and 
SBM 

Count/percent of unique consumers ages 26 - 34. 

Age_35_44 Age 35 - 44 Consumers HC.gov and 
SBM 

Count/percent of unique consumers ages 35 - 44. 

Age_45_54 Age 45 - 54 Consumers HC.gov and 
SBM 

Count/percent of unique consumers ages 45 - 54. 

Age_55_64 Age 55 - 64 Consumers HC.gov and 
SBM 

Count/percent of unique consumers ages 55 - 64. 

Age_GE65 Age 65+ Consumers HC.gov and 
SBM 

Count/percent of unique consumers ages 65+. 

Male Male Consumers  HC.gov Count/percent of male consumers, according to the self-attested gender 
on the Marketplace application. 

Male Male Consumers  SBM Count/percent of male consumers, according to the selected policy. 
• Gender breakouts for (CA) California, (ID) Idaho, (RI) Rhode Island, 

and (VT) Vermont do not add up to total plan selections due to 
consumers leaving the question unanswered. 

Female Female Consumers  HC.gov Count/percent of female consumers, according to the self-attested 
gender on the Marketplace application. 

Female Female Consumers  SBM Count/percent of female consumers, according to the selected policy. 
• Gender breakouts for (CA) California, (ID) Idaho, (RI) Rhode Island, 

and (VT) Vermont do not add up to total plan selections due to 
consumers leaving the question unanswered. 

 Race/Ethnicity HC.gov Count/percent of consumers who attested to a race or ethnicity. 
Separate race and ethnicity metrics are provided for backwards 
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VARIABLE NAME METRIC PLATFORM DEFINITION 
compatibility with previous years’ PUFs. Combined race/ethnicity metrics 
are new for the 2022 PUF. 

 Race/Ethnicity SBM Count/percent of consumers who attested to a race or ethnicity. 
Separate race and ethnicity metrics are new for the 2022 PUF. 
• (WA) Washington includes consumers who select more than one 

race in each chosen category instead of the multi-racial category.  

Hspnc_Yes Hispanic Consumers  HC.gov Count/percent of unique consumers who attested that they are 
Hispanic/Latino, regardless of their race attestation.  

Hspnc_Yes Hispanic Consumers SBM Count of consumers who attested that they are Mexican, Mexican 
American or Chicano/a, Puerto Rican, Cuban, or “other ethnicity,” 
regardless of their race attestation. 

AIAN_NonHspnc American Indian/Alaska Native, Non-
Hispanic Consumers 

HC.gov and 
SBM 

Count/percent of consumers who attested that they are American Indian 
or Alaska Native and did not attest to being Hispanic/Latino. 

ASN_NonHspnc Asian, Non-Hispanic Consumers HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are Asian 
Indian, Chinese, Filipino, Korean, Vietnamese, Japanese, or Other Asian 
and did not attest to being Hispanic/Latino. 

NHPI_NonHspnc Native Hawaiian/Pacific Islander, 
Non-Hispanic Consumers 

HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are 
Guamanian or Chamorro, Native Hawaiian, Samoan, or Other Pacific 
Islander and did not attest to being Hispanic/Latino.   

BLACK_NonHspnc Black, Non-Hispanic Consumers HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are black or 
African American and did not attest to being Hispanic/Latino.   

WHT_NonHspnc White, Non-Hispanic Consumers HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are white 
and did not attest to being Hispanic/Latino.   

Othr_Race_NonHspnc Other Race, Non-Hispanic 
Consumers 

HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are another 
race and did not attest to being Hispanic/Latino.   

• Some SBM applications do not include Other as an option. 
Mlt_Race_NonHspnc Multi-Racial, Non-Hispanic 

Consumers 
HC.gov and 
SBM 

Count/percent of unique consumers who attested to more than one 
distinct racial group and did not attest to being Hispanic/Latino.   

• Some SBM applications do not include Multi-Racial as an option. 



2022 Health Insurance Marketplaces 

 

9 
 

VARIABLE NAME METRIC PLATFORM DEFINITION 

Unk_Race_Ethncty Unknown Race, Non-Hispanic 
Consumers 

HC.gov and 
SBM 

Count/percent of unique consumers who did not attest to a race and 
either did not attest to being Hispanic/Latino or attested they are not 
Hispanic/Latino. 

AIAN American Indian/Alaska Native 
Consumers 

HC.gov and 
SBM  

Count/percent of unique consumers who attested that they are 
American Indian or Alaska Native. 

ASN Asian Consumers HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are Asian 
Indian, Chinese, Filipino, Korean, Vietnamese, Japanese, or Other Asian. 

NHPI Native Hawaiian/Pacific Islander 
Consumers  

HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are 
Guamanian or Chamorro, Native Hawaiian, Samoan, or Other Pacific 
Islander.   

BLACK Black Consumers  HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are black or 
African American.   

WHT White Consumers  HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are white.   

Othr_Race Other Race Consumers  HC.gov and 
SBM 

Count/percent of unique consumers who attested that they are another 
race.   

Mlt_Race Multi-Racial Consumers HC.gov and 
SBM 

Count/percent of unique consumers who attested to more than one 
distinct racial group.   

Unk_Race Unknown Race Consumers  HC.gov Count/percent of unique consumers who did not attest to a race.   

Hspnc_No Non-Hispanic Consumers  HC.gov  Count/percent of unique consumers who attested that they are not 
Hispanic/Latino. The Hispanic/Latino ethnicity attestation is independent 
of the race attestation. 

Unk_Ethncty Unknown Hispanic Consumers  HC.gov Count/percent of unique consumers who did not attest to an ethnicity. 
The Hispanic/Latino ethnicity attestation is independent of the race 
attestation. 

Rrl Rural Consumers HC.gov Count/percent of unique consumers in rural locations based on ZIP code 
and county, as defined by HRSA. 

Non_Rrl Non-Rural Consumers HC.gov Count/percent of unique consumers in non-rural locations based on ZIP 
code and county, as defined by HRSA. 
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Metal_Lvl Metal Level  HC.gov and 
SBM 

Indicates the plan coverage level. A plan’s metal level is determined by 
its actuarial value, which is the percentage of total average essential 
health benefit costs that a plan covers. Some states and/or counties do 
not have Catastrophic and/or Platinum plans.  

Ctstrphc Catastrophic Metal Level Consumers HC.gov and 
SBM 

Count/percent of unique consumers with a Catastrophic plan selection. 
Some states and/or counties do not have Catastrophic plans. 

Brnz Bronze Metal Level Consumers HC.gov and 
SBM 

Count/percent of unique consumers with a Bronze plan selection.  

Slvr Silver Metal Level Consumers HC.gov and 
SBM 

Count/percent of unique consumers with a Silver plan selection.  

Gld Gold Metal Level Consumers HC.gov and 
SBM 

Count/percent of unique consumers with a Gold plan selection. 

Pltnm Platinum Metal Level Consumers HC.gov and 
SBM 

Count/percent of unique consumers with a Platinum plan selection. 
Some states and/or counties do not have Platinum plans. 

 Income HC.gov and 
SBM 

A consumer’s tax household income measured as a percent of the 2021 
federal poverty level (FPL) for the household’s size. For consumers who 
actively submit an application, income is based on a consumer’s 
attestation for income in 2022. For consumers who are auto re-enrolled 
without actively submitting a 2022 application, income is based on 
verified data from a prior year. When a prior year’s data is used, the 
income is inflated at the same rate as the FPL guidelines so that the 
income as a percent of FPL is the same for 2021 and the prior year.  

FPL_LT100 <100% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes <100% of 
FPL. 

FPL_100_138 ≥100% to ≤138% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes ≥100% to 
≤138% of FPL. 

FPL_100_150 ≥100% to ≤150% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes ≥100% to 
≤150% of FPL.  

FPL_150_200 >150% to ≤200% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes >150% to 
≤200% of FPL. 
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FPL_200_250 >200% to ≤250% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes >200% to 
≤250% of FPL.  

FPL_250_300 >250% to ≤300% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes >250% to 
≤300% of FPL. 

FPL_300_400 >300% to ≤400% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes >300%- 
≤400% of FPL.  

FPL_400_500 >400% to ≤500% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes >400%- 
≤500% of FPL. 

FPL_GT500 >500% of FPL Consumers HC.gov and 
SBM 

Count/percent of unique consumers with household incomes >500% of 
FPL. 

FPL_GT400 >400% of FPL Consumers HC.gov Count/percent of unique consumers with household incomes >400% of 
FPL. 

FPL_OTHR Consumers with Other/Unknown 
FPL  

HC.gov and 
SBM 

Count/percent of unique consumers with household incomes not 
otherwise described. This includes consumers who did not provide 
household income because they were not requesting financial assistance.  

Dntl_Cnsmr Consumers with a Marketplace 
Standalone Dental Plan Selection 

HC.gov  Count of unique consumers who selected or were automatically re-
enrolled into a 2022 Marketplace standalone dental plan (SADP) 
(regardless of whether the consumer paid the premium) as of January 15, 
2022. Count includes only consumers with non-canceled dental policies 
that have an end date of January 31, 2022, or later. 

Dntl_Cnsmr Consumers with a Marketplace 
Standalone Dental Plan Selection 

SBM  Count of unique consumers who selected or were automatically re-
enrolled into a 2022 Marketplace SADP (regardless of whether the 
consumer paid the premium).  Count does not include plans that were 
canceled or terminated. 

Dntl_Age_0_17 Dental Consumers, Age 0 - 17 HC.gov and 
SBM 

Count of unique SADP consumers, ages < 18. 
• SADP age breakouts for (CA) California and (ID) Idaho do not add up 

to total plan selections due to consumers leaving the question 
unanswered.  

Dntl_Age_18_25 Dental Consumers, Age 18 - 25  HC.gov and 
SBM 

Count of unique SADP consumers, ages 18 - 25.  
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• SADP age breakouts for (CA) California and (ID) Idaho do not add up 

to total plan selections due to consumers leaving the question 
unanswered.  

Dntl_Age_26_34 Dental Consumers, Age 26 - 34  HC.gov and 
SBM 

Count of unique SADP consumers, ages 26 - 34.  
• SADP age breakouts for (CA) California and (ID) Idaho do not add up 

to total plan selections due to consumers leaving the question 
unanswered.  

Dntl_Age_35_44 Dental Consumers, Age 35 - 44  HC.gov and 
SBM 

Count of unique SADP consumers, ages 35 - 44.  
• SADP age breakouts for (CA) California and (ID) Idaho do not add up 

to total plan selections due to consumers leaving the question 
unanswered.  

Dntl_Age_45_54 Dental Consumers, Age 45 - 54  HC.gov and 
SBM 

Count of unique SADP consumers, ages 45 - 54.  
• SADP age breakouts for (CA) California and (ID) Idaho do not add up 

to total plan selections due to consumers leaving the question 
unanswered.  

Dntl_Age_55_64 Dental Consumers, Age 55 - 64  HC.gov and 
SBM 

Count of unique SADP consumers, ages 55 - 64.  
• SADP age breakouts for (CA) California and (ID) Idaho do not add up 

to total plan selections due to consumers leaving the question 
unanswered.  

Dntl_Age_GE65 Dental Consumers, Age 65+ HC.gov and 
SBM 

Count of unique SADP consumers, ages 65+.  
• SADP age breakouts for (CA) California and (ID) Idaho do not add up 

to total plan selections due to consumers leaving the question 
unanswered.  

BHP_Enrlmnt  Basic Health Program (BHP) Plan 
Enrollment  

SBM Count of active, new, and renewing individuals participating in the BHP in 
(NY) New York and (MN) Minnesota as of the end of the SBM’s Open 
Enrollment. MN includes active enrollments and eligibility 
determinations conducted for new and renewing enrollees in its count. 
MN also counts Deferred Action for Childhood Arrivals (DACA) enrollees 
who can receive state-only funded coverage if they meet all BHP 
eligibility requirements. 
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BHP_New_Enrl BHP, New Enrollee SBM Count of new individuals participating in the BHP in (NY) New York as of 
the end of the SBM’s Open Enrollment.   

BHP_Renrl  BHP, Re-enrollee SBM Count of re-enrolled individuals participating in the BHP in (NY) New York 
as of the end of the SBM’s Open Enrollment. 

BHP_Age_0_17 BHP Individuals, Age 0 - 17 SBM Count of unique BHP individuals ages < 18.  

BHP_Age_18_25 BHP Individuals, Age 18 - 25  SBM Count of unique BHP individuals ages 18 - 25. 

BHP_Age_26_34 BHP Individuals, Age 26 - 34  SBM Count of unique BHP individuals ages 26 - 34. 

BHP_Age_35_44 BHP Individuals, Age 35 - 44  SBM Count of unique BHP individuals ages 35 - 44. 

BHP_Age_45_54 BHP Individuals, Age 45 - 54  SBM Count of unique BHP individuals ages 45 - 54. 

BHP_Age_GE55 BHP Individuals, Age 55+ SBM Count of unique BHP individuals ages 55+. 

BHP_Male BHP Individuals, Male SBM Count of unique male BHP individuals. 

BHP_Female BHP Individuals, Female SBM Count of unique female BHP individuals. 

 Call Center Volume HC.gov The total number of calls received by the call center for the 33 
Marketplaces that use the HealthCare.gov platform over the time period 
covered by the snapshot. Calls with Spanish-speaking representatives are 
not included. 

 Calls with Spanish-Speaking 
Representative 

HC.gov The total number of calls received by the call center for the 33 
Marketplaces that use the HealthCare.gov platform over the time period 
covered by the snapshot where consumers chose to speak with a 
Spanish-speaking representative. These calls are not included within the 
Call Center Volume metric. 

 Total Healthcare.gov Users or Total 
CuidadoDeSalud.gov Users 

HC.gov These user metrics total how many unique users viewed or interacted 
with HealthCare.gov or CuidadoDeSalud.gov, respectively, over the 
course of a specific date range. For cumulative totals, a separate report 
was run to minimize users being counted more than once during that 
longer range of time and to provide a more accurate estimate of unique 
users. Depending on an individual's browser settings and browsing 
habits, a visitor may be counted as a unique user more than once. 

 Total Window Shopping 
Healthcare.gov Users or Total 

HC.gov These user metrics total how many unique users interacted with the 
window-shopping tool at HealthCare.gov or CuidadoDeSalud.gov, 
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VARIABLE NAME METRIC PLATFORM DEFINITION 
Window Shopping 
CuidadDeSalud.gov Users 

respectively, over the course of a specific date range. For cumulative 
totals, a separate report was run to minimize users being counted more 
than once during that longer range of time and to provide a more 
accurate estimate of unique users. Depending on an individual's browser 
settings and browsing habits, a visitor may be counted as a unique user 
more than once. Users who window-shopped are also included in the 
total HealthCare.gov or CuidadoDeSalud.gov user total. 

 


